The Store of the Future
Food & Beverage

eCommerce continues to disrupt brick-and-mortar retail, with innovations

A study of consumers’

like Amazon Lockers and meal delivery services transforming the food

attitudes toward the

trends and enable grocery stores to diﬀerentiate themselves and improve

and beverage landscape. Refrigeration technology will power future
consumers’ shopping experience — to ultimately allow grocery stores

grocery store experience
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to survive and thrive in the increasingly competitive landscape.

The Store of Today: Innovate or Become Obsolete

THE CURRENT RETAIL LANDSCAPE
Americans shop at traditional grocery stores
3.9 times on average in a typical month

82%

3.9 Times

Traditional Grocery Stores

39%

like shopping in the
typical grocery store

3.4 Times

44%
like it somewhat

like it very much

(indicates that support
is a little soft)

Hyper-markets

2.7 Times

50%

Convenience Stores

1.2 Times

say that grocery stores haven’t
changed in decades and it’s time
they adapt to the modern age

Specialty Grocery Stores

say that grocery stores haven’t yet
ﬁgured out how to use technology
like other retailers have

STORES ARE CHALLENGED BY NEW WAYS TO GET FOOD
Those who have used a meal delivery service:

1/3 have tried a food or meal delivery service
17%

Walmart
Pick-up
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11%

9%

Blue
Apron

Hello
Fresh

8%

7%

Amazon
Locker

47%

Home
Chef

25%

tried it once and
won’t use it again

13%

love it and
use it regularly

would be more likely to try a service if
they knew there was a way to control the
temperature of the food

The Store of Future: What People Want
INTELLIGENT TECHNOLOGY

5 %

75%+

of Americans say if grocery
stores don’t enter the
modern age, more people
will look for other ways
to get their food

of consumers would be likely to
use smart tech in a refrigerated
unit to ﬁnd recipes or the right
food/wine pairings

CONVENIENCE

92%

89%

say it’s important that
the layout of the store
makes it easy to
ﬁnd things

85%

want to shop in a
grocery store that
understands how to
make buying groceries
an easier and/or more
eﬃcient experience

77%

say grocery stores
should make it easier
for them to ﬁnd things

64%

agree that with
stand-alone freezers,
they’d prefer them to
be more at their
height instead of
reaching down
into them

51%

say they would be
more likely to buy
products if they
were shown
together, such as
chips and dip or
cheese with the
crackers

say they don’t like
going to new
grocery stores
because they don’t
know where
anything is

ENVIRONMENTALLY FRIENDLY

TEMPERATURE CONTROL & SAFETY

92%

say it’s important that there is
consistent temperature control
for all cold products

74%

say grocery stores should do a
better job of letting consumers
know the refrigerated and/or
frozen food has been kept at a
consistent temperature

78%

say there’s nothing worse than
getting what they think is a cold
beverage, but it’s not cold enough
and/or too cold or frozen

63%

82%

sometimes worry
that the food they
are buying may
not be safe
and/or clean

say it’s important that the store and/or
chain is environmentally friendly and/or
supports local growers/food producers

MORE CHECKOUT OPTIONS

68%

46%

59%

say if grocery
stores had new
products at
checkout, they
would be more
likely to try them

say grocery stores
should have more
frozen and/or
refrigerated options
at checkout

would buy more at the
checkout line if there
were healthier options

What foods do people want?

41%

Ice cream
instead of candy

41%

Cold wine
and beer

39%

Wide variety of
cold beverages

37%

Single serve
fresh items

34%

Fresh juices

26%

25%

Milk and/or other
dairy products

Cut vegetables
and/or fruit

19%
Eggs
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Study conducted by Regina Corso Consulting, commissioned by Phononic. January 2018. Respondents were
1,100 U.S. adults, 18 and over, weighted by age, gender and education to be representative of the total U.S. population.
For more information on Phononic’s innovative cooling applications for retail, visit content.phononic.com/infographic/store-of-the-future
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